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DEVELOPING TO CREATE VALUE.

The insights we gather from across the KPMG
network into trends, specific markets, standards,
laws and technology provide a comprehensive
understanding of current challenges and the needs
of businesses, governments and broader society.

Converting all this expertise into innovative
and sustainable approaches that create value
for all stakeholders and for KPMG forms our
sustainability strategy.

This process has been steered by an unwavering
compass over the years and consists of our
Materiality Matrix, Stakeholder map and

Global and national commitments to which we
are voluntary signatories.

But to continue in this direction we have to update
our strategies in each cycle, to keep up with and
spur transformation. In a year marked by even
deeper transformation processes on all levels, it
seemed inevitable that this 11th edition of the KPMG
Sustainability Report would also reflect this.

See KPMG's

progress in Global
Compact Principles
in 2019.
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Now more than ever is the time to communicate

our actions and thoughts with greater clarity and
objectivity. To meet this demand, we have
revamped our reporting structure based on

the pillars of our strategy and our vision of being

The Clear Choice, something our leaders, employees
and clients are more than familiar with.

Another change is our explicit citation of the UN's
Sustainable Development Goals through the chapters.
Mobilizing our internal and external endeavors

&

RIGHTS TREATIES
® Guiding Principles
on Business and
Human Rights

® Ethos Human
Rights

DEVELOPMENT AND

THE ENVIRONMENT

® The UN Global
Compact

® UN Sustainable
Development Goals

® The Carbon Price
Communiqué

® Norld Business
Council for Sustainable
Development

® Climate Disclosure
Standards Board

@® Paris Pledge | COP 21

Jur vision:
THE GLEAR CHOICE

& OUr people are
& extraordinary

@ Our clients see a
difference inus

e DUD“C
@ {rust us

-
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Materiality

Violence against

DIVERSITY women and girls

® \Women'’s ETHICS AND
Empowerment INTEGRITY
Principles — ® Partnership against
UN Women corruption initiative

3 Fete S — / World Economic
UN Mulheres Forum

® Business and LGBTI
+ Rights Forum

® Business Initiative for
Racial Equality

® Business coalition
for the end of

NELALIVINOD

VOLUNTARY GLOBAL
COMMITMENTS
TO COMMUNITIES

VOLUNTARY GLOBAL
COMMITMENTS TO THE
ENVIRONMENT
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O Sustainability
GE\Strategy

Gonverting our expertise into
sustainanle approacnes that
promote development and create
value for all Stakeholders and KPMG.

Pillars
of our
WIEEY —@) Innovation

and technology

%8) LX[raordinary
DEORIE

&) Commitment
to clients and
the market

Public Trust

1

A wide mapping of our performance resulted in

the identification of interfaces with 14 Sustainable
Development Goals and, at the opening of each
chapter, we will bring these interfaces. The figure below
shows the three levels of intensity at which they are
worked, with SDG 4 as the most relevant.

Move your cursor over each SDG to reveal the
topics involved.

<
13
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PUBLICTRUST

R$2.4mi of

ECONOMIC
PERFORMANCE

Revenue of
RE140N

FY2018 +780/0

in the community
pro bono projects

Inknowledge
sharing events

SHOULDER-TO-
SHOULDER WITH
THE CLIENTS

24 0fMIces

with regional
expertise

KPMG One

2018
Highlights

ENVIRONMENTAL

Amgﬂgag COMMITMENT
| Carbon neutral
providing 100% of GHG
continent-wide Emissions offset
coverage

Jecrease In per-capita
energy consumption or

[ Sheet paper -4.6%
=) Printing -20%
@) Water -12.8%
@ Energy -3.3%

+[aL or office
Wasle ecycled

lo International
(BsKS

serving our clients’
businesses globally

dask client
satistaction
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direct Investiment
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6900 mentions
In the media,

and with involvement
of 215 KPMG
spokespersons

83 publications

R$8 oM invested

in magazines, research

and studies

PEOPLE DEVELOPMENT

4609 employees
+740/0 FY2018

R$273minvested

in training and development

401 thousand hours
of training delivered
458% of our
professionals have
Neen promoted

psos Womenin
| gadership Award 2019

Best practices in promoting
gender equality in the
Consultancy segment
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TRANSFORMATION. RESILIENCE. LEGACY

This report has been produced in
the middle of an unprecedented
situation: working from home,
where we have been sheltering
from the COVID-19 pandemic
since March 16.

We lost no time in responding
to the lockdown. In two days
nearly five thousand employees
began working full-time from
home. Our team is drawing
heavily on an increasingly
precious asset: our capacity

for mobilization, adaptation and
working together in the face of
any situation that arises.

This critical situation compels us
to think about how we arrived at
this maturity and serenity: the
major investments we have
been making in nurturing technical
and behavioral skills on all levels,
building an efficient, friendly and
secure technological structure
to enable our teams to work

in synergy, hiring people used

to new technologies, attracting
new partners, and our endless
appetite for innovation...

There are multiple variables, a
great deal of hard work and a real
willingness to reinvent ourselves
with each new cycle. We have
been constantly renewing our

=

culture for years, always in the
presence of two other assets:
resilience and legacy. The former
makes us strong, the latter makes
us responsible for leveraging
everything we receive and learn
and to look after what we deliver.

The underlying tone of this
Report - structured around the
pillars of Innovation, Extraordinary
people, Commitment to Clients
and the Market and Public

Trust — seeks to materialize

our effort of instilling in each
partner, employee, trainee,

young apprentice and service
provider of KPMG in Brazil

the transformation, resilience

and legacy reflected in our
sustainability policy: development
to create value.

Summarizing into a single
document what our thousands of
professionals do every day on so
many fronts is no easy task, but |
do hope that the information we
provide will be even more relevant
and understandable to each and
every one of you.

Take care and until next time!
Charles Krieck

Chairman of KPMG in Brazil
and South America
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NISIS KPMG W7 countres Sales of USD 2975

ALWAYS DOING BETTER. 219 thousand pillionin 2019

ALWAYS DOING BEST. fOfBSSIOﬂalS 0
D + 6 2/0 FY 2018
Around the world and in Brazil we are here to towards our commitment to making a positive
support companies, governments and communities contribution to the success of our clients,
in sustainable growth, transformation and the development of the broader society, and
innovation processes with our insatiable appetite to  the strengthening of the KPMG International
learn and always do better. To always do our best. network of member firms.
Our shared vision is to be The Clear Choice in the That is how we attract extraordinary people to our
services we provide. The foundation of this vision teams; clients see a difference in us and we help to
is our Values that underpin everything we do build public trust.
—_——

Our values

In a world of disruptive change and technological progress,

KPMG's values nurture a culture that brings out the best in our people.
KPMG BRAZIL
Sales 0f RY 14

o Q o o 1 cAiices ilion in 2019

niegrity  Excellence  Courage  Together — For Better 22 ities +]3% rae

We do what We never stop We think and We respect each We do what

is right. :emag?(i)r\wl?ngﬁd act boldly. gibee;gir;df%rfn%ur matters. R$ 622 m”“Uﬂ Dam IO emmoyeeS
differences. @ éi%[]c]egssmna'S RS 283 million paid o the government

{{i} 6'017 C“enJ[S _ Plea_se read our G_Iobal Annual

Review 2019 to find out

aCrUSS BraZ” about KPMG Inter_ng‘_tio.nal’s

performance and initiatives.
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https://home.kpmg/xx/en/home/campaigns/2019/12/global-annual-review.html
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“Innovat

1 8 G n ﬂ C D (Q} Magic Quadrant and Gritical 2829
5 Capabilities for D&A Service aDDBaraﬂCBS
Providers 2020 Gartner .
ALWAYS DELIVERING THE BEST. o Nthe press
Now Tech: Insights Service relating {0
p UVIUB SD 2020 FUHBSIBT mﬂovanon
RPA C&SIand Managed e
= Services Competitive HE 8\{8“[8
.- Landscape 2019 Gartner dJOU i
| < p " Wave RUDOHC Pr [0CESS er]g][%{gdlgp
are the hallmarke of the Automation services 2019 the market
Zollytior:[s] we cre;tett: FU”BS[B[
eliver the very best to
Innovation to transform HFS Ememnse D UUUG[ ]/
and solve 2020 HITEG 50 Award Winners POCS
The strength of ecosystems H”EG UUTS UT
to always be ahead COHCBD[]
Extraordinary professionals N
’:d:e-ltiver ’;h.e :)es’ft . R$ 2084
what we do to inspire. millon

confidence .- Iﬂ [EVENUE
Sharing relevant knowledge

to foster development
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B Innovatio

PV

1and technology

Jgital

BUSINESS SOLUTIONS SUPPORTED BY
INNOVATIVE TECHNOLOGY FORALL PHASES OF
OUR CLIENTS’ TRANSFORMATION JOURNEY

12 | 2019 Sustainability Report

Just like our clients, in recent years we have
faced deep disruption in all areas of our business.
A series of learnings has helped us transform our
modus operandi and help our clients to do the

same, for them to remain relevant and competitive.

The seamless use of disruptive technologies and
the open digital transformation approach, coupled
with extensive experience in our clients’ business
and the markets they operate in, have been

major assets in developing high-impact projects
combining management and innovation.

KPMG Digital

47 Fverpresent innovation

Each KPMG professional looks for

disruptive solutions to our clients’ challenges.
Lighthouse — our Artificial Intelligence and
Data&Analytics excellence center — has been
crucial to this endeavor in a unique project-focused
environment, it empowers, nurtures and inspires
technological creativity and fosters

inventive technology-driven solutions in
partnership with all KPMG teams.

s Alllances with Digtechs

" Smart automation technologies from
companies like Google, Microsoft, IBM and
Amazon, amongst others, have been one of the
most efficient answers for capturing, analyzing
and managing data, transforming our business, our
clients’ businesses and consumer experiences.

995 Innovative people

__EXperience and know-now (%

About our clients’ business and the
markets they operate in.

Global technology <%

Consistent, global cloud-based platforms
to drive the quality of service delivery and
new client-facing business solutions and
managed services.

| olartup ecosystems 4:3%5

Leap connects business problems with
open innovation, combining our business
expertise with DISTRICT's disruptive
technologies. Business Hacking and Reality
Transformation are two of the core products
that transform the way clients see their

We have invested heavily in retraining our
professionals so that they can learn how to use
the technologies at our disposal and harness
them to deliver quality and efficient engagements
and create new models and services.

problems and solutions.
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B Innovation and technology

nnovation N AQVISC

The main resources we have added to our
traditional capabilities include the entire spectrum
of digital transformation solutions recognized
globally - including Cyber Security —, in addition
to the advanced use of Al and smart automation
in Regulatory Driven Transformation and Deal
Advisory solutions.

KPMG's professionals have access to globally
consistent tools and solutions, benchmarks and
sector analyses to provide effective support for
clients wherever they do business.

KPMG CONECTED ENTERPRISE

A digital transformation framework that helps
clients connect their functions throughout the
enterprise to improve customer experience, achieve
business goals and accelerate return on investment.

KPMG POWERED ENTERPRISE

The outcome-driven, cloud-based solution to help
our clients transform all back-office functions
(purchases, sales and services, IT, HR, Supply Chain
and Financial), providing greater agility and speed
and therefore performance.

See two cases showing
p=- how we are harnessing

technology to transform
our clients’ lives.
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THIRD-PARTY RISK MANAGEMENT (TPRM)
The TPRM platform aids the management of

the progressive contingent of third parties and
associated risks, enabling simultaneous accesses to
public and private information sources to enable a
complete, efficient and high-added-value evaluation
of third parties.

COGNITIVES SOLUTIONS

We combine artificial intelligence technologies

with our in-depth knowledge of our clients’ business
and markets to automate processes, increasing

by up to 50% the efficiency and productivity of
teams, cutting costs in multiple areas and enhancing
quality standards.

Purchases Onboards suppliers and materials
in record time.

= Contractual compliance Makes the

|;‘@" procurements analysis processes faster and

— more efficient.

©,/* Taxes Monitors whether tax risks are being
© addressed at the source of transactions.

RECOF AND RECOF-SPED
Helping clients join SPED to enhance their financial
performance.

M&A PLATFORM

Open to the market, it uses cognitive intelligence
technology to bring stakeholders together and create
more M&A opportunities.

nnovation in 1ax

We continue investing in Tax Transformation,

our innovation initiative focused on the digital
transformation of the tax practices of KPMG and
its clients, with the optimal combination of people,
processes, data and technology.

We help our clients rethink their tax practices,
to make them more digital, agile, strategic and
innovative. We participate in the design and
implementation of this transformation journey,
combining our solid Tax expertise with the
latest technologies and tools (Lighthouse) and
our expertise in management, risks, people and
processes (Advisory).

In addition to determining tax goals and strategy, we
run agile methodologies to identify ideal governance
and operational frameworks, challenges and points
of improvement and respective solutions (proprietary
or market).

We harness a sophisticated Tax Data & Analytics
platform, which enables the smart use of company
data so that managers can add value to their
business by taking data- and insight-driven decisions.

We advise the market on the formation of Data
Lakes for Tax, devising data strategy and creating
dashboards that can identify credits and other
opportunities, obtain meaningful improvements in
compliance and better ascertain the impacts of taxes
on the company’s operations.

We harness smart automation and other advanced
technologies to facilitate specific Tax projects
involving substantial data volume with quality,
reliability and agility. As an example, we cite our
documents and contracts reader (OCR), our tool
which amongst other things enables constant
cross-referencing of auxiliary obligation data (K-Tax)
and the development of specific platforms to meet
specific project requirements (such as: CAT-42).

We have also progressed in the digitization of our
processes and methodologies, introducing several
tools into our engagements.

\We have invested heavily in ongoing technology
training for our tax professionals, to make them more
digital, agile, strategic and innovative.

Our tax advisory practice adheres
to principles that aim to improve
how tax systems work in each
country and jurisdiction.

Based on these principles we advise our

clients to submit complete, clear information
as required by the legislation and tax
authorities, and to calculate and pay the fair
value of taxes vis-a-vis the legal framework.
Our Global Tax Principles.

2019 Sustainability Report | 15
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B Innovation and technology

nnovation in Aud

An endless cycle of innovation is essential to raise
the level of audit quality and consistency.

In the fiercely competitive and disruptive market we
operate in, our strategic choice has been to combine
the best talents with latest technologies to deliver
high quality audits that achieve deeper, more agile
and more transparent insights into risk informed to
clients.

KPMG Clara is our automated, agile, smart and
scalable global audit platform which takes the quality
of our deliverables to a new level. Launched in 2017
as the first global Big Four audit platform, it has
been developing each year and houses advanced,
predictive analytics capabilities within a single,
cloud-based source.

16 | 2019 Sustainability Report

KPMG Clara enables real-time collaboration and
online interaction with your engagement team, with
your clients throughout the audit process, in an
experience completely overhauled for both.

In Brazil, our Audit Technology Innovation (ATI)
practice alongside our Enterprise Solutions &
Innovation Committee spearheads audit innovation
processes, developing new products that add
quality, consistency and efficiency to our audits,
creating an exceptional experience for clients

and cultivating a continuous learning and process
improvement culture.

To the same extent we invest in new technological
tools and resources, we are committed to equipping
our professionals with the expertise and confidence
they need to fully harness the opportunities offered
by innovation. Our teams have on-demand access
to training and guidance whenever and wherever
they need it.

b KPMG COGNITIVE
N~ Using artificial

intelligence to read

documents. []

KPMG CHRONO
Automating 45
substantive audit
procedures, such

as voucher tests,
recalculations, SAPs
amongst others, with
standard WPs reviewed
by the DPP team.

KPMG PORTAL
ASSINATURAS
Platform for
managing and signing
proposals, contracts and
other legal documents.

emecums AUdIL
Technoloay roares

processes of KPMG
Clara Client Collaboration

Clara Adv. Capabilities | ’[ Solutions
Analytics. nnova |On for phys_lcal
Inventories.
= B @
o=
KPMG T ‘@'

Bank Intelligent
Platform (BIP) &
Digital Insurance
Platform (DIP)
Automating substantive
procedures for the

CONFIRMATION PORTAL
Completely electronic process
for confirming balances
(circularization), with evidence

of digital and electronic
signatures and digital certificates.

5 Banking and Insurance
segments.
=
FUND IN A BOX
Procedures
for the Funds B DEPLOYED
segment. B TO BE DEPLOYED

2019 Sustainability Report | 17
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“Extraordinary

JEUUIE

J

TOGETHER. FOR BETTER

MANAGEMENT
We are recognized both

locally and internationally

for our ability to attract and
develop extraordinary people.
This is the fundamental
condition for us to become
The Clear Choice.

ASSETS

m Strategic, technical and human
development of our professionals
to add more value

® Investing in quality of life for our
professionals’ good health

m Praise and recognition for
engaging our people

= Praising our diverse and
intergenerational talent to
build expertise and provide
innovative insights

® Nurturing new talent

1812019 Sustainability Report
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Women in
| eadership

019

Best practices
in promoting
gender
equality in the
Consultancy
segment
Ipsos

Most diverse
companies
N Brazil

Guia Exame
de Diversidade

WEPS Award
2019 - 0uro

UN Women

) 4609
Drofessionals
O 48%
WOITIEN
N OUr team

4 108%

our
Drofessionals
Nave Deen
Dromoted

R$ 213
milion
nvested in
{raining and
development

& 401thousand
(raining nours
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B F)raordinary people ]

]
Deatvely ¢
Jng 4609 487 women men 52%

M

C .

a‘em professionals” ® 5y ssociaes 7% @
A7 rvaos 69% Managers  10%

*Registered employees, partners, 85% Sl-aff 29%

interns and temps

007% saopao 9% rodesanero 207 Hisewhere

Our Talent Strategy aims to maximize the creativity
and talent of our people, creating an extraordinary
experience which includes an innovative and flexible
work place, stimulated by an inclusive, ethical and
collaborative culture, in which everyone learns on an
ongoing basis and all are encouraged to be inspiring
and purposeful leaders.

0%  Intems  004%

a/1%

Employees
Official
registered

b/

Generation 2
Born between
1991 and 2009

8.0%

Partners

- 0% " % o

: Baby Boomers
0 97(7 Primary/ Generation Y 5 Vb X
. 0 0 secondary or Millenials orn between
With no 0 Higher T education Born between 1945 and 1964
employment Temps : .
relationship, With no employment university 1978 and 1990
. allocated to relationship, allocated education Born between

infrastructure to infrastructure
support services support services 1965 and 1977
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W ) aodinary people

y INVESTMENT IN
7>~ LEARNING AND
ﬁﬁ DEVELOPMENT

R$ 273 million

19.9 million
ntraning

(specific investment in technical
and behavioral skills)

RS 74 million in
professional
development financing

(reimbursement of graduation,
post-graduation and language courses
and secondment programs)

&5 401thousand hours

Of training, 81 hours on average,

per professional — double
that established by the
Federal Accounting Council

22 | 2019 Sustainability Report

Iraining and development

Training is one of our people strategy pillars
and helps us cultivate exceptional talent, support
KPMG to deliver its best, makes us more flexible

and prepared to deal with heightened market
insecurity and makes our brand more attractive.

Qualty of liie

Allraction, performance and taents

Our quality of life programs encourage our
professionals to adopt healthy practices and to balance
their work and personal life and physical and mental
health, and to work safely and comfortably.

24h online medical appointments, therapy sessions
and telecommuting complement existing policies
encouraging exercise, harmonious coexistence

and workplace safety.

To attract and retain the best talent, we invest in

a People Experience that promotes professional
development from selection processes, going through
countless training sessions, the global mobility network
and a wide range of career growth opportunities.

Organizational cimate

Listening attentively to the insights of

our professionals, from trainees to partners,
on various topics enables us to make action
plans to raise satisfaction and consequently
productivity, building a better KPMG with
each day that goes by.

Mt

)
ikl

OFFICE LAYOUT BENEFITS

Fl open space
[acilities
and shared

(esks

+{nieraction
among (eams

A'Socializing lounge

WNere people can have
colfee or water, and use
(he (anles and charrs 1o

hold nfor

ormal meetings

+{lexioiity
+C0nvenience

Accessibility
& +nclusion

possinilites

Mobie extensions
+MoDilty

£3

See the people-
development work
of the KPMG
Business School.
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W C)traordinary people

nclusion and

Respecting differences and nurturing empathy
has been integral to our approach to creating a
respectful, safe, welcoming, discrimination-free
environment, which welcomes diverse opinions and
safeguards the rights of each individual, regardless of
their personal traits and beliefs.

H WOMEN/KNOW (KPMG's
Network Of Women)
Follow . o

facebook/ Coordinates initiatives focused

groupknow on gender equality at KPMG,
fostering and consolidating
women's careers; Reflections
on parenting; Monitoring
equality metrics and Promoting
good practices amongst our
stakeholders.

KNOW
achievement:

for the first time,

4570l

KPMG
MdNAJErS
arewomen. Il

24| 2019 Sustainability Report

(Vers

This is aligned not only with our approach to corporate
citizenship, but also with our core business as it underpins
our journey to being The Clear Choice for our clients.

Our INCLUSION AND DIVERSITY COMMITTEE (CID)
engages four fronts, and harnesses the Synergy Pillar to
ensure that all of our initiatives are cross-cutting:

Il RACEAND ETHNICITY/EBONY
Gives a platform to race and
Follow C .
facebook;  ethnicity issues to increase the

KPMGBrasilEbony  number of black people working
at KPMG and in the market. There
are two pillars: Internal policies for
attracting, retaining and valuing our
ethnicity and External involvement
to expedite the inclusion of black
professionals in the market.

Il PCDs/BUDDIES Promotes
initiatives furthering the inclusion
facemnow  of people with disabilities in
KPMGBrasilBuddies our staff. These include the
following: Upscaling recruitment;
Encouraging peaceful co-work
and awareness; Tracking recruited
PwDs, and the leaders and teams
working alongside them; Improving
accessibility.

B LGBTI+VOICES This initiative
is dedicated to issues of sexual
orientation and gender identity,
Follow . . . . .
facebook/  With a view to furthering inclusion
KPMGBrasilVoices of LGBTI+ professionals (lesbians,
gays, bisexuals, transvestites,
transgender, intersex people and
other forms of sexual orientation,
identity and gender expression) at
KPMG and elsewhere.

Our diversity profile

<&
60
5
Q

49% ol%

WOMEN MEN
Administrative Team 61% 39% Administrative Team
Technical Team 46% 54% Technical Team

63% ok 2k

up to 30 years between 30 and 50 over 50
50.2% Administrative 45.7% Administrative 4.1% Administrative
65.3% Technical 33.5% Technical 1.2% Technical
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https://www.facebook.com/groups/KPMGBrasilBuddies
https://m.facebook.com/groups/grupoknow/
https://m.facebook.com/groups/KPMGBrasilEbony/
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Bl CXUaordinary people

) D ~ Bl KNOW INICIATIVES KNOW B BUDDIES INICIATIVES
. Meetings, which have gathered Workshops for teams
» u professionals from inside and outside and leaders who will
' KPMG; Networking Day, which start working with PwDs
. . . approximates professionals with in order to know how
) their leaders; webcast for reconciling to deal with inclusion
professional and private lives during challenges; Campaign for the
the COVID-19 quarantine. International Day of People
. with Disability.
H 4™ KPMG INCLUSION
AND DIVERSITY MEETING
Under Ebony's leadership,
speakers from KPMG and
partner companies and
NGOs spoke about race
issues to 377 peop|e from Entrega do Prémio WEPs 2019
KPMG and outside.
. Bl EBONY INICIATIVES Opinion survey for black professionals
. and allies to learn from; 100% increase in the number of allies; .
internal panel to celebrate the representation of our black

talent; rounds of discussions with black professionals about the
challenges of building a fairer society; informal chat with Benilda
Brito about historic and structural racism for professionals, clients
and suppliers; participating in external events and interviews.

Bl DIVERSITY MONTH B E-LEARNINGS
Drama performances by
Oficina dos Menestréis
and massages provided by Unconscious Biases Training
massage therapists with visual Sessions were concluded by

impairment at Sao Paulo and 1,015 professionals in 2019. #impulse
Rio de Janeiro offices.

Four Diversity & Inclusion,
Active Parenting and

A maijor barrier stopping young black people from entering the market is
a lack of English language proficiency and technological savviness.
In partnership with Education First (EF), we accordingly set up #impulse,

B INITIATIVES VOICES a program that awards:

We reached the goal of 10%

. of the company allied to the m 50 grants are year for English language courses.
LGBTI + cause with 500 m Access to KPMG's Journey to Digital on-line course (impacts of

volunteers trained as Aliados technology on business, emerging technologies, data analysis, digital
Voices in 2019: work at Casa security, digital solutions, business in multicultural environments,

Watch our LTBQI+ Florescer (welcoming of productivity and collaboration tools, amongst other things).

Pride Day video transsexual women): LGBTI + m Monthly meetings: one for networking and one for content.
conversation wheel with Talent m Impulse Talks: meetings with leadership.

. Attraction team; participation in The focus is universities and recent graduates, facilitating their entry into the

more than 30 events to discuss labor market. Shift one began in 2020.

the strategic role of the theme
in companies.
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our SBFVICBS

SOLUTIONS WITH RELEVANT RESULTS
FOR EACH CHALLENGE AND OPPORTUNITY . inenon

C o C D

MANAGEMENT

Our client lies at the heart

of our endeavors to build
around innovation, constant
qualification of our services
and our people and exchanging
expertise with the market.

ASSETS
®m Professionalism and innovation to
meet the challenges of each client

® Regionalization to be where we
need to be

®m The strength of our network and
KPMG’s international reputation to
add value to our work

m Active participation in social
discussions to exercise our
responsibility

® Sharing our knowledge to promote
development

® Monitoring relations with
clients to ensure quality and
inspire confidence

2 Amember of
A 1rade
4SS0Ciations

£ R$ 85 million
nvestedin
A31 events
attended by
35 thousand
Deople

] Wewere

& elerenced as
a source for
bdobarticles

=] 83 publications
launched

il

@m BONNG
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Il Cormitment to clients and the market

LUStomer-centric
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Each client’s challenges and opportunities have our
unwavering attention.

It is this that drives us to develop an increasingly
diverse and comprehensive portfolio of solutions
that holistically combine our knowledge of business
with new technologies emerging every day to
transform the client’s business and improve its
performance.

We are innovative The innovation culture is an
essential part of this process. By anticipating
changes and adopting a mindset that sees
opportunity in market disruptors, we expand the
scope and enhance the quality of our services,
helping clients find new ways of solving problems
and generating value.

Being where our clients need us The KPMGI

and One Americas networks facilitate our joint
collaboration with other member firms and with the
support of our Desks to meet client demands in
international engagements. Our Mobility program
provides the best professionals to handle each
demand, wherever it may be.

We are expanding our regional presence in Brazil to Quality and integrity are our hallmark The

be where the client needs us.

Professionals from our 24 offices know the ins

quality of our services and engagement is one
the marketing differentials that make KPMG The
Clear Choice for clients. In addition to quality, our

and outs of local markets and can serve our clients relentless focus on integrity is an ongoing concern.

quickly and efficiently.

Markets

As a result, we manage client and engagement
acceptance and continuance based on the risks
involved in these relationships.

Our Clients&Markets strategy is concentrated on
12 strategic market segments, conducted by highly
specialized Sector Leaders, which can draw on the

ro ra| | | expertise of all KPMG's practices to meet each client’s
specific requirements.

~

AGRIBUSINESS %

CONSUMER
& RETAIL @ .

EDUCATION AND =)
NON-PROFIT = 0
ORGANIZATIONS @

ENERGY AND =
NATURAL RESOURCES 57 | £

GOVERNMENT@ =

INFRASTRUCTURE @@’?

SME
MARKET

INDUSTRIAL
MARKETS

HEALTHCARE AND
LIFE SCIENCES

FINANCIAL
SERVICES

TECHNOLOGY, MEDIA
& TELECOM

PRIVATE EQUITY

CUSTOMER CENTRICITY

Our clients know that they can rely on our

smart solutions for any type of demand,
whether for Audit, Tax or Advisory services.
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Il Cormitment to clients and the market

SNareC
CAUETTISE

b e
ACIMeetings

5d0 Paulo and Ribeirdo Preto

b &
participants

(67%of the
Institutes total members)

R 492 thousand
ninvestment
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Every day, our professionals are supported by a
robust database of information that is essential to
delivering excellence in service and ensuring high-
quality delivery.

Part of the repertoire we build across the KPMG
network is made available to our stakeholders in
order to enhance the debate around the complex
issues we address.

Continual collaboration with the media, research,
studies, debates and sponsored events provide
clarity and guidance about complex issues and
are some of the strategies for disseminating this
expertise.

AUDIT COMMITTEE INSTITUTE (ACI)
The Audit Committee Institute (ACI) — one of

our most important initiatives — is a forum for
disseminating best practice in corporate governance
as well as political, economic, corporate, legal and
tax trends affecting our business. Maintained by
member firms of KPMG International, the Institute is
open to the members of the boards of directors and
audit committees of companies in 30 countries.

In Brazil, the ACI completed 15 years in 2019 with
over 600 members, who met at regular events and
have access to the studies and benchmarking carried
out by KPMG.

Supplementing ACI activities are Governance,

Risk and Compliance Forums at all regional
offices, where new market trends and insights into
Governance, Risk and Compliance are discussed
and shared by executives from related practices.
The Forums also provide a platform for professionals
in each region to network and share experience.

MEMBERSHIPS

We are members of 41 trade associations and actively
engage with regulators. We share insights in debates
or serve on boards, executive committees and working
groups of leading trade associations in our segment,
always to further our professions and to ensure the
sustainable development of our business.

Flagship publications/2019

Specify which matters must
appear on the meeting schedules
for Board of Directors’ meetings
in 2020, considering current
factors and future trends.

List significant risks expected to
emerge in 2020 alongside those
which are still a priority on the
business front, in the opinion of
KPMG's experts.

Presents historic data about

the advancement of corporate
governance practices, such as
the percentage growth in boards
assessing its performance

(38% in this edition) and the
increase in compensation for
directors and the executive board.

(o

ARARA

&
—\

XX
il
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KPMG RISK UNIVERSITY

3 0lasses
>@0 Students graduating
o RJ+Distance Leaming

Our executive training program prepares
participants to guide companies and
organizations on their journey to
management maturity in Governance,
Risk and Compliance (GRC).

Recognized as an innovative learning and
networking platform, since 2011 our Risk
University has translated KPMG's experience
in an innovative way, using dynamic
educational experiences and relevant content.

MEDIA

0900 Cltalions
In the media

Main [opICS

Automotive, Compliance, Fintechs,
Mergers & Acquisitions, Innovation, LGPD
and Digital Transformation

10p 10 media entities

Valor, Exame, DCI, Uol, Estadao, Dinheiro,
Estado de Minas, Terra, FSP, O Povo

Our proximity with the press as a reliable
source of content for important issues like
innovation, regulation, taxes, audits and

the markets in which our clients operate

is an important strategy for us to share

with the market and society a part of the
intellectual capital we accumulate during our
engagements.
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Wl Commitment to clients and the market

STUDIES AND RESEARCH SITE AND FACEBOOK | ..
SOCIAL NETWORKS 24 7|<

: : With content updated daily, ) _
| 88 DUDhca“UnS including our events, publications,
press participations, awareness TO”OWBI’S

procuced by our team - (] e
nBrazil or ranlated @ | 20AD0sIS) 215K I.
from other member g 0] followers

firm punlications ) nteractive| 409 POSIS
Outesmn o of ey _ media) 1953 nteractive
clients and the market as a whole. EDI med|a

262K
[OIOWBIS| e kEmg N

— A dynamic, specialized, reliable
300 POSLS end free source of content for

tkhld va reports,

2019
EVENTS videos, po d sts, webcasts,
Business Magazine, even t

Another wa yvv e foster the g tion arid v Q TE ,
dissemination of knowledge by spon garid R$ 85 m”“Un 156 h d le and a radio b adcasting
organizmg events, conferenc d le t s, for our ﬁﬁ . . . mu d nformation every day.

1 and exernal stakeholder nvesteq nteractive

RA% external events media
46% ntemal events
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https://kpmgbrasil.com.br/
http://sustentabilidade.kpmg.com.br/externo/KPMG2019_CASE_ClientsMarket.pdf
https://kpmgbrasil.com.br/news/list?id=278 Ícones
https://kpmgbrasil.com.br/
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https://assets.kpmg/content/dam/kpmg/br/pdf/2020/br-sinopse-contabil.pdf
https://assets.kpmg/content/dam/kpmg/br/pdf/2019/08/br-pesquisa-linha-etica.pdf
https://kpmgbrasil.com.br/news/list?id=385#

“PUnI

POSITIVE LEGACIES
THAT BUILD TRUST

MANAGEMENT

We are at the service of
our stakeholders. Quality
and integrity are the pillars

on which we make our
commitment to make the
places we operate in better
than when we found them.

ASSETS

= Integrity and quality to catalyze
business and transformations

® Raising awareness among
stakeholders to promote
change towards sustainability
and citizenship

Local and global integration to
support the changes that need
to be made in society

m Eco-efficiency and carbon
neutrality goals to reduce our
impact on the environment

® Shared knowledge to inspire
new models and behaviors
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W Pubic Trust

JUrre

Striving to deliver the highest
level of quality is at the heart of
everything we do at KPMG.

It's more than just a priority for
us — it's a core part of the
purpose that drives us.

Quality and integrity are the
path we have chosen to
become the most trusted and
trustworthy firm in our segment
in the eyes of the market, our
clients, our people, our partners,
governments and regulatory
agencies, the press and the
communities in which we

work and live.
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ontiess
Jalty and integ

LU

Every KPMG leader is
responsible for cultivating
quality and demanding

our professionals focus on their
mission of continually raising
standards of quality

and integrity to enhance the
trust placed in us.

lone at the top

o

) o
AQualtly-center

CUlLIE

Our values, our vision and our
purpose underpin the decisions
and conduct we display on

all fronts we engage in. Our
Code of Conduct applies
these fundamentals to the
most appropriate personal and
professional conduct.

S0l
foundations
B

KPMGI's robust leadership and
governance structures inform
our operations and monitor the
performance of all member firms

worldwide, so we act with integrity,

objectivity, skepticism, follow the
highest professional standards,
laws and regulations and strictly
protect our independence.

~ (loba
guaity-contro
Systen

KPMG Clara — our smart audit
platform — systematizes our
methodology and brings our

data & analytics capabilities into
one interface, which harnesses
the latest Al and machine
learning technologies to deliver
high-value engagements.

nnovative
delivery
platform and
methodology

R O

We identify the right people

to carry out each task with
professionalism and purpose,
while investing in their ongoing
personal and professional
development with technical and
behavioral training, mobility,
access to the international network
of experts and coaching.

0ngoing
learmning and
development
program

Real-ime
supportfor our

professionals

Within our consultative
culture, to deal with today’s
challenging environment, our
audit teams have access to

a set of advanced innovative
guidance and support tools
so they can access the right
actionable expertise precisely
when they need it.

Strong
regional Support
for clients

Our clients can harness

our best professional resources
from any location. Our

24 offices in Brazil guarantee
an unrivaled regional footprint.
Outside of Brazil, the KPMGI
network of member firms
means we are never far away

from our client.

Clear accountabiiies
and responsioiities

Clear policies based around

national and international regulatory
requirements, monitored by rigorous
monitoring systems, determine our
conduct for important topics, such as
client acceptance and continuance,
zero-tolerance on bribery,
confidentiality, information security
and data privacy, thus contributing to
our integrity and independence.

W

RIG0r0US
BIWOIK
monitorng
System

Seamless compliance

and quality monitoring
programs allow us to detect
quality control failures,
analyze their root causes and
implement effective corrective
measures quickly.

Adlle and
(ransparent
communications
WIt Clients

Agile, frank and sincere
communication with clients,
including management and
audit committees, is a
fundamental part of the services
and reports we deliver.
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projects/2019
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Our approach to corporate citizenship prioritizes Life-
long Learning (SDG 4) as a driver of empowerment
and change.

EDUCATION PILLAR
We invest in projects and initiatives that hone the skills
and fulfill the potential of young people and children.

DIRECT SOCIAL INVESTMENT

M Little Citizen Direct investment of R$ 800 thou-
sand, pro bono audits, provision of study grants
and Christmas presents to create new prospects
for the future of 220 children and adolescents in
Séo Carlos/SP

Visit by project students to our
Morumbi office in December.

B ENACTUS Investment of R$ 80 thousand, in addi-
tion to awarding prizes and international trips and
mentoring our professionals to engage students in
the development of programs benefiting commu-
nities, focusing on social empowerment and sus-
tainability.

2019 Award Winners

B JUNIOR ACHIEVEMENT Investment of R$ 320

thousand and programs conducted by 301 profes-
sionals for 2,250 state school goers, presenting the
business world, the benefits of planning and the in-
novation mindset.

MOBILIZING PROFESSIONALS .

B KPMG Family for Literacy (KKFL) R$ 19 thousand
invested in the pilot for 220 students from a school in
Sao Paulo by 43 volunteers, especially skilled in the
art of telling stories, with workshops and material
created for the program, and a book being donated
to each child.

B KPMG Global Cyber Day More than a thousand stu-
dents from four public schools in Sdo Paulo, Séo
Carlos and Fortaleza attended talks given by 21 vo-
lunteers from our technical practices about using
the Internet and cyber risks.

DEVELOPMENT PILLAR

We invested in promoting social justice and nurturing
projects that improve living conditions in the commu-
nities we operate in.

Il Pro bono services or compensation In 2019 our
services incorporated professionalism into the mana-
gement of 12 non-profit organizations and credibility
and transparency into their financial statements.

B Volunteering KPMG in the Community Day and
special campaigns mobilized thousands of KPMG
and outsider volunteers, benefiting social organiza-
tions in multiple cities.

: j See two cases
—-| that show how

we are building our
Public Trust.
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W Pubic Trust
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Our global climate response is aligned with the UN's
Sustainable Development Goals (especially SDG 13)
and a set of international commmitments we have
signed up to.

In constant evolution to guarantee that the KPMG
network as a whole reduces the environmental
footprint of its operations and adopts efficient
practices and technologies to reduce the use

of natural resources, the GCR encourages eco-
efficiency, carbon neutralization, the elimination
of single-use plastics and raising the awareness of
our stakeholders.

We also stress the importance of reporting the financial
risks and opportunities posed by climate, an important
step to mobilizing market forces so that capital is
allocated more efficiently on the transition to a low
carbon economy.

KPMG IN BRAZIL GHG EMISSIONS INVENTORY

SCOPE 1
0,01%

SCOPE 2 6,369.37
3,73% UNITS OF
tCO,e (CO,, CH, and N,0)

IN 2019
SCOPE 3
94,63%

SCOPE 1 Diesel consumption by generators at the Sdo Paulo offices; Fuel reimbursements
for partners SCOPE 2 Electricity consumption SCOPE 3 Reimbursement for KPMG
employees commuting to clients; transportation of materials and documents between
offices; motorbike couriers (transport of documents); corporate air travel by KPMG staff

Other emissions HCFC-22 Gas Emissions'
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Our Environmental, Social & Governance (ESG)
Advisory Services team plays a fundamental role

on this front and boasts a multidisciplinary team

of experts in Sustainability and Climate Change
consultancy that assists organizations of a range of
sizes in multiple sectors understand the context of
sustainability that applies to them, and the risks and
opportunities, and to plan and make this journey. The
global team is one of the pioneers in the field, with
more than 20 years' experience.

In Brazil our environmental management is aligned
with GCR and complemented by the Corporate
Citizenship practice, which handles initiatives of
raising awareness and mobilizing our professionals
and their relatives around environmental policies and
targets. The key areas monitor a set of eco-efficiency
targets identified as relevant to our segment, as per
the following framework.

WE ARE CARBON NEUTRAL

Our GHG greenhouse gas
Other emissions were neutralized in
emissions 2019 by purchasing 10,104
1,63% thousand carbon units from
the REDD Project + Vale do
Jari (Amapa and Para) in
accordance with the Verified
Carbon Standard (VCS) and
Climate, Community and
Biodiversity Standards (CCBS).

The calculation we used to determine the
volume of units to be neutralized came
from KPMGI and is always greater than
the Brazilian inventory volume, because of

the methodology used.

Environmental management at

GLOBAL FRAMEWORK, LOCAL PRACTICES

Golumns

THEMES/
COMMITMENTS

STRATEGIES

KPMG i

=®

2018-2019 PROGRESS

@
Gobal
BCO-Efficiency
targels 2020

<

»

GREENHOUSE GAS
EMISSIONS

10% reduction in net emissions
per ful-time equivalent (against a
FY2015 baseline

REDUCE CONSUMPTION
OF MATERIALS

AND RESOURCES

Reduce or maintain per capita
consumption

Recycle waste materials
Source 50% of our electricity
from renewable sources

» Reduce commuting through
the use of technology

» Neutralize annual carbon
emissions

» Reducing the consumption of
water, energy, plastic cups,
paper and printing

» Replacing more disposable
items in coffee breaks with
ceramics

» Investing in the efficiency of
KPMG offices and running an
awareness raising campaign

» Organizing regular and

» 10,104 units of carbon
neutralized

» -3.3% in per capita
electricity consumption

» -12.8% in per capita water
consumption

» -4.6% paper consumed

» -20% printed materials

» 18t of paper recycled

» 30 Kg of batteries recycled

» In Brazil this target has
already been met (Brazil's
energy mix is 81% based on
renewable energy)

G
Awareness  ~
raising and

engagement

SUSTAINABILITY AND
CONSCIENTIOUS
CONSUMPTION

Driving a change in mindsets
and behaviors among our
professionals towards
sustainability

engaging events,
campaigns and training
covering all professionals
» Expanding demand for
sustainability services

» 9 types of classroom-based
and online training

» 1,600 attending
professionals

» 2,700 hours invested

%
communiy
and the
Market

SUSTAINABLE BUSINESS
AND CONSCIENTIOUS
CONSUMPTION
Encouraging our stakeholders
to adopt sustainable practices
and behavior

» Promoting sustainability in
our supply chain

» Collaborating with NGOs
promoting sustainability

» Participating in global and
national sustainability
initiatives

»  +34% demand for Global
Sustainability services

» Sponsorship of Instituto
Akatu, which produces
content about conscientious
consumption for society in
general

» 14 local and global
commitments undertaken
voluntarily

» KPMG IMPACT
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Sao Paulo

Rua Vergueiro, 3111

Vila Mariana

04101-300 — S0 Paulo, SP
Tel: +55 (11) 3736-1000

Rua Arquiteto Olavo Redig Campos, 10
Morumbi

04711-904 - Sao Paulo, SP

Tel: +55 (11) 3940-1500

Belém

Trav. Dom Romualdo de Seixas, 1476,
salas 1506/1507 - Edificio Evolution
Bairro Umarizal

66055-200 — Belém, PA

Tel: + 55 (91) 3321-0150

Belo Horizonte

Rua Paraiba, 550 - 12° andar
Edificio Renaissance Work Center
Bairro Funcionérios

30130-141 — Belo Horizonte, MG
Tel: + 55 (31) 2128-5700

Brasilia

Edificio ParkShopping Corporate 3° andar,
sala 302 - SAI/SO Area 6580

Bairro Guara

71219-900 - Brasilia, DF

Tel: +55 (61) 3362-3700

Campinas

Av. Coronel Silva Telles, 977 10° andar
Edificio Dahruj Tower

13024-001 — Campinas, SP

Tel: + 55 (19) 3198-6000

Cuiaba

Av. Historiador Rubens de Mendonga, 1.894,
salas 204 e 205

Edificio empresarial Maruana

78050-000 — Cuiaba, MT

Tel: + 55 (65) 2127-0342

Curitiba

Rua Nunes Machado, 68 - 10° andar
Edificio The Five East Batel

80250 000 - Curitiba, PR

Tel: +55 (41) 3304-2500

Florianopolis

Av. Prof. Othon Gama D’eca, n° 677,

salas 603 a 605 - Edificio The Office Avenida
Centro

88015-240 — Floriandpolis, SC

Tel: +55 (48) 3205-5300
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Fortaleza

Av. Desembargador Moreira, 1300, sala 1001 -
10° andar - Edificio Torre Sul Corporativa
60170-002 — Fortaleza, CE

Tel: +55 (85) 3457-9500

Goiania

Av. Deputado Jamel Cecilio, Qd. B22, Lt. 4E,
n°2.496, salas A-103 / A-106 - 10° andar
Edificio New Business Style

Bairro Jardim Goiés

74.810-100 — Goiania, GO

Tel: +55 (62) 3604-7900

Joinville

Rua S&o Paulo, 31 - Condominio Cdtec
Bairro Bucarein

89202-200 - Joinvill, SC

Tel: +55 (47) 3205-7800

Londrina

Av. Ayrton Senna da Silva, 1055,
salas 2071 e 202 - 2° andar
Gleba Fazenda Palhano
86050-460 - Londrina, PR

Tel: +55 (43) 3301-4250

Manaus

Av. Djalma Batista, 1661, sala 803 - 8° andar
Millenium Center —Torre Business

Bairro Chapada

69050-010 — Manaus, AM

Tel: +55 (92) 2123-2350

Osasco

Av. Dionysia Alves Barreto, 500 - 10° andar
06086-050 - Osasco, SP

Tel: +55 (11) 3940-56300

Porto Alegre

Av. Carlos Gomes, 258 - 6° andar
Edificio Capital Tower

90480-002 - Porto Alegre, RS
Tel: +55 (51) 3327-0200

Recife

Av. Eng. Domingos Ferreira, 2.589, sala 104
Bairro Boa Viagem

51020-031 - Recife, PE

Tel: +55 (81) 3414-7950

Ribeirao Preto

Av. Presidente Vargas, 2121, sala 1403,
conjuntos 1401 a 1405 e 1409 a 1410
Edificio Times Square Business
14020-240 - Ribeirdo Preto, SP

Tel: +55 (16) 3323-6650

mation

Rio de Janeiro

Rua Rodrigo Silva, 26 - 5° andar
20011-040 - Rio de Janeiro, RJ
Tel: +55 (21) 3218-2061

Rua do Passeio, 38 - setor 2 - 17° andar
Edificio Passeio Corporate

20021-290 - Rio de Janeiro, RJ

Tel: +55 (21) 2207-9400

Salvador

Av. Tancredo Neves, 2539, salas 2308 a 2312
Edificio Ceo Salvador Shopping

—Torre Londres

Bairro Caminho das Arvores

41820-021 — Salvador, BA

Tel: +55 (71) 3273-7350

Sao Carlos

Passeio das Castanheiras, 431,
salas 407 a 411- 4° andar
Condominio Triade - Torre Nova York
13561-385 - Sao Carlos, SP

Tel: +55 (16) 2106-6700

Sao José dos Campos

Av. Séo Jodo, 2405 - 11° andar

Helbor Corporate Tower

12242-000 — Séo José dos Campos, SP
Tel: +55 (12) 2138-5030

Uberlandia

Av. dos Municipios, 146, Sala 3
Bairro Tabajaras

38400-254 — Uberlandia, MG
Tel: +55 (34) 3303-5400
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